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Abstract

This paper presents an extensaralysis on the means of payment tt@aisumers in Malta

use to purchasedifferent goods and servicesThe aim of this study is to shed light on
consumer s payment behaviour and inthepartic
considerations that shapeo n s u pagnmest ghoices, based on a surgé$00 households

in Malta. Thus, it deNers essential informatiomat should helpthe Gentral Bank of Malta

and relevant payment systestakeholders enhance their policies and strategic decisitns

a view toimprovetheefficiencyof thecash cycle and the payment syssanore generally

Where possible,ataarecompared witlthe results of 2013 survey onthe same subjecnd

also withstatisticson the use of cash by households in the eura area
Keywords:payment habits, cash, consumer choice
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Executive Summary

Payment channels are always evolviag a result otechnological advances and security
enhancementshat seek to rendepaymentssafer, more efficientand convenient.Such
enhancements mawcentivise individuals to use new payment instruments rather than
traditional ones Nonetheless, data on consumer behavicalfected through the latest
Payment Habits Survegonducted during 2018how that Maltese society still relies heavily

onthe use otash.

Basal on the results of this Surveyhi$ reportaimsto shedlight on the current payment
habits ofthe populatiorof Maltaand toidentify the main factors that are discouraging the use

of alternative instrument® cash.

The datacollectedshow that even though the usagenofrcashinstrumentshas increasd,
cash is still the preferred payment channel useldouseholdsn Maltafor most products and

services consunage

This observation is based @one weelkpayment diarywherebyrespondentsecordedther
purchases and payment instrument uedmaking different kindsof purchasesranging
from groceriesfo utility bills and wellnesservices. Th&urvey also revesthat cheques are
still being used regularlfor non-consumablegmainly composed ofiurable goods mostly

for higher value payments.

This study also compasdahe results obtained from thiSurvey withthe results of similar
survey conducted in Malia 2013 Resultsarealsocomparedwith findings froma study on

cash usagm other euro area countriearried out by the European CentBaink (ECB)

Although modern payment instruments anghly efficient and convenientonetheless,
households in Maltatill preferthe traditionapaperbased paymennstrumentsThis may be
due toa variety of reasons, including reluctartoechange thie habits lack of knowledge
with regards to modern payment instrumemtsd also suppliers of goods and services not
providing payment instrument channels other than cash or chéldusseport will provide
the foundation for a wellleveloped National Ranent Strategy aiming to stimulate the use of
financially advanced products.



The Payment HabitsSurveywas organised bjregulation and Oversight Office within the
Payments and Banking Department of the Central Bank of Maltéle the National
Statistics @fice (NSO) conducted thigeldwork of thesurvey.
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1. Introduction

Financial innovation brings with it efficiency, conveniencéower costsand enhanced

security. Notwithstandingthese benefitstakeup of innovative payment instruments also
depends on themccessibilityand cust omer s6 understanahd ng of
benefts. Prior experience with using new paymenstrument&channelsand guidance are

alsoessentiafor users tdouild trustin newinstruments antb feel comfortableising them

Data extracted froman ECB study on cash usaglows that euro areaountries including
Malta, are moving towards modern payment instrumetitsugh Maltese households still
rely heavily on papebased instruments such as cash and/or cheelas/e to other euro
area Member Statéd his suggests that until recentialtese societwas stillincurring high
payment processingpsts as it is not gaining the benefits of modern payment instruments.

To assess whether this is still the case, in 2017 the Central Bank of Malta commissioned the
National Statistics Office (NSQo carry out aPaymentHabits Survey among a systematic
sample of 500 househol@®vering1,118 respondentfkesponsesvere then grossed um

the whole local populatiomheinterviewstook place in the first quarter of 2018. Similaato
similar surveycarried out in 2013the latest 8rveywas spearheaded by the Regulation and
Oversight office within theB a n Péysents and Banking Department. The fieldwork and

the grossing up of statistiegerecarried out by the NSO.

The Survey*was divided intofive sectionsand includeda payments diaryThe first part
related to the respondentsd f iap wall @sothdr r es p.
information relangtot he r espondent s andther preferred maygmenh abi t s
instrumens. It also asessd r espondent so png rthe eayailabilbynaxd r egar
accessibility ofalternative payment instrumenihe surveyalso collected information which

relaed to the assessment of characteristics of each payment insttumenu s eh ol ds 6

2 https://www.ecb.europa.eu/pub/pdf/scpops/ecb.op2qddéfOccasional Paper SerieShe use of cash by
households in the euro area, 2017)
%|s found inAnnex 1



https://www.ecb.europa.eu/pub/pdf/scpops/ecb.op201.en.pdf
https://www.centralbankmalta.org/file.aspx?f=92774

readiness to dopt new technologyand their attitudes towardsashless systesnincluding
contactless payments and mobile paymehte surveyalso includeda payment so6 di &
which respondentsecorced purchase overa weekandthe payment methdslusedfor each

period.

Chapter 2f this documentlescribeshe methodology and data usadhe SurveyChapter 3
presentsstatistical analysis of theurrentland spaceas regards payment accessibility and
usage while Chapter4 looks at the amount of cash householddguréo carry Chapter 5
delves intohousehol ds 6 athetusetofuAdMssas wel wsa gash swithdrawal
behaviour.Chapter6 assesses how well informed households are about cashless systems
Chapter7 compaesselectectcharacteristics for Maltavith those forother euro area countries

and highlightsvhere Malta stands irelationto such issues. Chapt8reports the results of

the payments diaryRather than focussing on households, this part of the Report reports

feedback from eacimdividual in thehousehold. Gapter9 corcludes



2. Methodology and chta

This chapterexplains thepurpose ofthis studyand describeghe targetedpopulation.
Moreover,it describeghe characteristics and design of the sample and the messoiio
gather thedata.

Research scope and population

The main aim of this study is to examine the number and value of payments made in Malta
using different payment instrumenEor the purpose of thistudy, this was achieved through
analysing the exterof use ofcash,cards ad other paymeninstrumentssuch as cheques,
direct debits, credit transfers and mobile payments. @hables a comparson of the role
played by cash with that of other paymergtrumentsThe targetd populationin this survey

includedprivate househdk which have at least one individual aged 16 years or more.

Table 1: Distribution of householdsy district

L Households
District

No. (%)
Gozo and Comino 12,979 7.0
Northern 31,232 16.8
Northern Harbour 60,726 32.8
South Easte 26,869 14.5
Southern Harbour 31,607 171
Western 21,950 11.8
Total 185,363 100

Sample characteristics andesearchmethod

The number otligible householdselectedo participate in this survey w&s9. Thesewere

identified through he use of a systematic sampling metkiwat took into accourttousehold
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size, type and localityof which there weres00 householdsvho acceptedThis resulted in a

net effective response rate of 58.2 per cent

Responses wereollected through faeto-face Computer Assisted Personal Interviewing
(CAPI) duringthe first quarter o2018. All household members were also requested to keep a
payments diary foa week in which they recorded all payment transactions made dthisg

period as well as the instnent used for each transacti@ee Table 1)

Table 1
TRANSACTION CATEGORIES INCLUDED IN THE PAYMENT DIARY

CATEGORY | Including

Grocery Payments at grocers, supermarkets, butchernfishger, bakeries an
confectioneries

Consumables | Payments at clotlseshops, shoe shops, stationeries and book shops

Non Payments for white goods, furniture, gold, cars, electronics

consumables | computers

Utility bills Payments for water and electricity, internet, telephony, mobile pH
gas, petrol and diesel

Wellness Payments to hairdressers, beauticians and gyms

services

Other services| Transport services, payments for insurance, financial services,
and travel agencies

Other expense| All other payments which are not included in the above categories

Souce: NSO

Data collection

Data collected comprised the demographic characteristics of respondents, including gender,
age and region of residence, along witlformation on education level, occupatipn
householdsize, frequency of internet ussd househtd net income Questions were also
included on the current and expected future usdtefnative payment instrumerite factors

that encourage or discourage the use of specific instruments, cash withdrawal and carrying

habits as well as attitudes towadshless systems.

A distinction was made among different categories of household expenditure as defined

below:



Weighting of results

The survey data was weighted to correct for any biases present in the final sample of
participating units arising from fierent response rates observed in different categories using
poststratification method. This served to align and gngsssample estimates with the
benchmark distribution of households in terms of district of residence and distribution of

individuals interms of age and gender.

Table 2 shows theactual and sampldistribution of householdacross regionsThe highest
number of responses was recorded from the Northern Harbour area (28f2%il

participating householdlswhile the lowest was recorded frd&ozo and Comino (7.4%).

Table 2
DISTRIBUTION OF HOUSEHOLDS BY
DISTRICT
Actual Sample

No. % No. %
Gozo and Comino 12,979 7.0 37 7.4
Northern 31,232 16.8 69 13.8
Northern Harbour 60,726 32.8 141 28.2
South Eastern 26,869 14.5 80 16.0
Southern Harbour 31,607 17.1 106 21.2
Western 21,950 11.8 67 13.4
Total 185,363 100.0 500 100.0
Source: NSO

Given that the samplaf eligible households that accepted to participate in the swasyot
perfectly aligned with the targepopulation (see Tabl@), each household response was

weighted according tits weight in thepopulationto correctfor the samp# bias.

Quiality control

A number ofquality checks and #built validation rules in the data entry programere
incorporaedto limit the occurrence of nesampling errorsMore specifically, he dataentry
program had a number of-built validations so that skip patterns are executed exactly as
intendedand responseare within a specific range.

The dataset was further subjécta series of other checks during the datding stage in

order to identify any remaining incorremt logically misleading data.
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3. Current landscape

This chapter gives an i nsi dgoased oodspordetd thea 6 s
guestimnaire It compares the results with a previous surgayried out in 2013and also
reports information othe expectedusage of payment instrumeriés the coming years

Accessibility and preference touse ofthe different payment instruments and channés

The study looks into the accessibility thatrespondents havéo particular payment
instrumentsAccessi bility is normally defined as
knowledge on the usage of a payment instruméithough the usage of payment
instrument might be highly correlated with its availability to the general public, having access
to a particular instrument does not necessarily mean that it is widesgditdy the consumer.

In general, accessibility to the different paymamdtiuments/channels increased across all
instruments betwee2013 and 2018 (see Chart 1).

Chart 1
COMPARISON OF THE ACCESSIBILITY TO DIFFERENT PAYMENT
INSTRUMENTS/CHANNELS: 2013 and 2018

(percentage of households)

Mobile banking

Online payment

Internet banking

Direct debit

Pre-paid card

Credit card

Debit card

Cheque book

0 10 20 30 40 50 60 70 80 90

m2013 m2018
Source: Central Bank of Malta calculations.
(V) Respondents were asked to state if they had personal access to the payment instruments/channels.
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The most significant increases were observed for online pagnuretct debits and prepaid
cards.However, these instrumentgerestill perceived to be less acsése than debit cards,

credit cards and cheques.

When it comes to actual use, 56.0% of households reported making the same use of payment
instruments other than cash and cheques as they did 5 years ago, while 41.2% of households
indicated that they madgreder use of such instrumenté/hen asked about what makes

them use a particular instrument alternative tshaa cheques, the majority of respondents
(60.2%)repliedthat they would consider convenience first, followed by efficiency (36.7%)

ard safetyand security (30.7%)0Other reasons included payment history (15.5%) and
availability of electronic point afales EPOS) (10.6%).

Chart2 shows the accessibility to different payment channels other than cash, for different
age groups It can easily benoted thataccessibilityto certain instruments decreases
progressively with ageThis is the case for most instruments except cheque books, where
accessibilityof older respondents is at paith that of other age groups, and prepaid cards,

where accessility is congdered low for all age groups.

Chart 2
ACCESSIBILITY TO DIFFERENT PAYMENT INSTRUMENTS/CHANNELS BY
AGE GROUP™"

(percentage of households in respective age group)
2 oo e

Cheque Debit Card Credit Pre-paid Direct Credit Internet  Online Mobile
Book Card Card Debit  Transfer Banking Payment Payment

m<25 m25-34 m 35-44 m45-54 55+

Source: Central Bank of Malta calculations.
(1) Respondents were asked to state if they had personal access to the payment




Chart 3 presents information on the payment instrument/chératéhouseholgrefer touse

when acquiring different goods and/or services

Chart 3
PURCHASE OF GOODS AND SERVICES BY PAYMENT
INSTRUMENTS/ CHANNELS CATEGORY™

(percentage of households)
100

Cash Cheque Debit card Credit cardDirect debit Online Mobile Post office
payment

m Wellness m Groceries m Consumables Utility Non-consumables

Source: Central Bank of Malta calculations.

() Respondents were asked to state which payment instruments/channels they preferred to use when
buying groceries, consumables and non-consumables as well as when paying utlility bills and wellness
services.

Though there has been progress in the payments landscapes, stélsthe preferred payment
instrumentamongt householdsn Malta. The study shows th&6.7%,69.1% and 46.0% of
householdsised cash to pay fgroceriesconsumables andon-consumables, respectively.
Furthermore 59.36 of householdgpaid utility bils in cash and®5.6% paid for wellness
services using this instrumerit.is also interesting to note that cards were the next important
instrumentusel by household$or grocerieswhile mobile payments were the second most
frequently mentioned instrumerfor consumables and the preferred choice hon
consumables. However, only a small percentage of housesaildighat they prefer tase
cards and mobilenstruments tgay for utilities and wellness services. This low usage may

indicate a lack of pointof sale devices (POS) in outlets offgrinwvellness services.



Furthermore a significant share of utility bills is settled by means of online payments, with

37.1% of households use them ameans to settle utility bills.

The questionaire also reveals thitacheques were mostly used to pay for Hqconsumables
and, to desser extent, for utilitieddowever, only a small percentage of households reported

using this instrument to pay for groceries, consumables and wellness services.

On balance tis part of tle survey indicates that although consumers have been presented
with a number of new and enhanced payment instruments that are efficient and secure, and
although there is some #ihiowards less traditional instrumenkt®useholdsn Maltastill use

to a lage extend papdrased produst This may reflect consumer preferences but may also

be due to lack of provision of alternative means of payment by suppliers or service

providers?

Reasons for use of payment instrumentshannel

The Survey also requestediisehold to disclose the factors thabuld lead them tase

each payment instrumenthe responses to this question are summais€thart4.

Chart 4
THE FIRST MAIN REASON FOR USING THE FOLLOWING INSTRUMENTS/
CHANNELS™

(percentage of households)

100 e e Sk e S e
90
70 . B e B e N e —— =
DI B e B B e . . .
U e B B B e U SE—— — -
I R R e = e
30 | B B  H M e
I B e B R e e e s
0

Cash Cheques Debitcard  Creditcard Pre-paid card Direct debit Credit Online Mobile
transfer payment payment
= Delay payment Gain rewards/points m Avoid fraud/counterfeiting/theft m Easy to use/fast mDo notuse

Source: CBM calculations.
() Respondents were asked the first main reason they use these payment instruments/channels for.

* These ptterns hold for both males and females
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Cash

Most householdsndicated that they are comfortable usicgshmainly because this a
mediumthat iseasy to useln fact 92.4% of householdslaimed ease of use as the main
reasorfor using cashwhile 6.0% claimed that they used caghavoid fraud/counterfeit/theft

It is thus not surprising that with such a high percentageoaéeholdsvho use cashonly

1.5% indicated that they do not use cashany of their payments

This seemsounter to expgence,asit is a known fact thatash is a payment instrumehat
carries substantial risks ascdneasilybe stolen Furthermorestatistics issued bthe Central
Bank of Malta show that ithe first half 0f2019, 844 counterfeit banknotes were withdrawn
from circulation. This figurewas higher than the aggregatetl previous six months and
also higher than that reported in the same period of 2B4&8e statistics indicate that in
Mal ta the majority of clllawhickeaccounted faBXooeall e
counterfeits during the first half of 201 Dur i ng t hi s period,
denominatiorcounterfeitexperienced a slightedrease.

This data indicates that counterfeit bills are normally used for low purchases which are

carried out on a moreequentbasis.

Cheques

The survey shows thathe use of cheque®r some types of purchaseés also very high
When askedto give reasons for using cheque&l.5% of householdsstated that thewse
chequeshecausdhey arean easyand fast way to carry out paymenss.further 10.8% of
householdsinswered that using cheques is a wagvoid fraud an@% use cheque® delay

paymentswhile 46% of householdsndicatedthat they do not use cheques.

Debit cards

A significant share of households appéaibe comfortable usingethit cards. TheSurvey
showsthat 63.8% of householdgind debit cards easy to ys&7% usehemto avoid fraual
and 0.8% to gain points/reward$owever a still significant30.7% of householdslo not use

debit cards.

11
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Credit cards

The use ofcredit card seens to follow broadly similartraits as debit cards with0.3% of
householdsfinding them easy to use wheeas 6.1% see them as a meas to avoid
fraud/counterfeiting/theftA further 2.1% use credit cardso delay payments and 1.786
gain rewardon purchasesnade The Survey suggests that 49.8% of households do not use

this payment instrument.

Prepaid cards

The Surveyalso reveals that prepaid carare an instrument which is hardly usedfact the
percentage ohouseholdsvho answered that they do not use prepaid cards was of 90.1%.
Only 8.4% of households considénat prepaid caslare easyo use while 1.5%answered

thatusing prepaid caghelps them toavoid fraud.

Direct dehits

A significant share of household41(3%) notedthat direct debits are an efficient way to
effect payments and eafty use, 2.9 would use them tavoid fraud and 1.3%mnentioned
the potential t@ain rewardsMore than halfof household$54.5%) said that theylo notuse
direct debits

The reluctance to use direct debits may reflect the perceptiorthtfoaigh a direct debit
mandate your account is debitede funds ardransferred to the service provider and the
payer has no right to claim the money back if somethmesg wrongwith the payment or the
service being provided. It is clear that therdask of knowledge and awarenest the
benefitsof the instrumenamongthe public whichmay explain e lack of take up of this
payment facility.For example, householdsight not be aware of the right of recouraad

the possibility thapayers get a refund from their bank for an unauthorisedA$Eyment for

up to 13 morits. These make direct debits one of the safest and most reassuring methods of
paying bills, besidebaving the benefit o$preadhg the costsThey arealsovery easy to set

up, and a veryefficient means of payment. Additionally, direct debits give coressrpeace

12



of mind asthey eliminate the risk of latpayments forrecurring bills andallow the

consumerso track the exaa@mounttheyare paying each month.

Online payments

As regardsonline paymerg it seems thata significant part ofhouseholds 46.1%) is
confident andfinds it easyto make online paymerg A few (3.1% of households) also
highlightedthat online payments can be a meanawfidng fraud, while a very small share
of households (0.2%) meaotied the possibility t@ain rewardsHowever, more than half
(50.6%) arestill reluctant to makenline payments.

E-payments

Asked about how often-payments are effected by respondents, a significant percentage
(54.2% answered that they make nepayments, 30.5% repliethat they make such
paymaents monthly, 5.2% reported a weekly frequency ab@l1%said they use-payments
lessoften (see Chart 5)Anecdotal informatiorshows thamonthly e-payments facilies are
normally used to effect payments for internet, phone ailtutility bills.

This studythusshows that @oayments are also not very popular with the Maltese society as
they are not used on a regular badikis may be due to the fact that certain payment
gateways charge service fe@sother possibility is thathe public is unawaref the benefits

of e.paymentdn terms ofconveniere for online salesefficiencyandlow risk of fraud and
theft.

13



Chart 5
FREQUENCY OF MAKING E-PAYMENTS™

(percentage of households)

m Weekly

m Monthly

HLess
frequent

mNone

Source: CBM calculations.

() Respondents were asked the frequency of making e-payments.

Mobile payments

Survey participantsvere also asked about mobile paymefitse vastmajority (representing
91.1% of householdspnswerd that theydo not usesuchpayments Only 8.2% answered
that this wasneasyway to effect payments arah exen smaller share of househol@s8%9

mentioned the possibilityp avoid fraud.

The aboveeplies clearlyshow that the general publicrisluctant to use new or alterrae
payment instruments to cash. The reasons may be various hatvappears thathere isa
lack of awareness about the various instrusiantl their benefitshus people do nseethe

need to change their payment habits

Credit transfers

Respondentsvere also asketb reportthe amount of their latest transfer at a bank branch and

via personalkcomputer tablet or smartphone.

When commenting on the amount of transfeat a bank branch64.2% of households
answeredhat theydid not make any transfer$9.3% said that they made transfdos a

valuebet ween (,]151% sadl that 3h@ydadetransfers at a bank branch valued

14



bet ween 050 [see€had6). A Turther078% made transfergxceeding these

amounts.

Chart 6
AMOUNT OF LATEST BANK TRANSFER™

(percentage of households)

100
90
80
70
60
50
40 [
30 EEEE———

20

10
0

Transfer at a bank branch Transfer via pc, tablet or smartphone

Do not make transfers at a branch  mDo not know =€2001+ ®m€1001-€2000 m€501-€1000 m€1-€500

Source: Central Bank of Malta calculations.

() Respondents were asked two questions: one relating to the amount of their latest bank transfer at a bank
branch, and the second one relating to the amount of their latest money transfer via pc, tablet or
smartphone.

Householdswere also asked about the latest transfer carried out v@e@onalcomputer
tablet or smartphonéMost respondent$7.8%) confirmedthat they do not use @mputey
tablet or smartphone to transfer monelpwever,31.0% replied that they mak&ansfers

valued between 01 and 0500.

Although most householdi notusebank transferswhen they daso, they tend to rely on

PCs,smartphones or tablets.

Expectedusefor alternative payment channels in the next five years

Respondents were askedgiwe an indication of payment imaments they expectdd use in

the forthcoming yearfesponses are shown in Chart

15



Chart 7
USAGE OF PAYMENT INSTRUMENTS/CHANNELS BY AGE GROUP IN THE

NEXT FIVE YEARS(
(percentage of households with reference person in respective age group)

BB, s s s s e A o B L B S S 0 S

innl

O ! T = a5 - 3 i e =8 *-*‘7
Cash Cheque Debit Credit Prepaid Direct Internet Online Mobile  Post
card card card debit banking payment payment office
m<25 m25-34 m35-44 45-54 55+

Source: Central Bank of Malta calculations.
() Respondents were asked to state if they intended to use these alternative forms of payment instruments/
channels more in the next five years.

A significant share of reference person across all age groups indicatdeethstillintend to

use cash over the next five yeasdth this share ranging from 61.3% for those in thes45

age bracket, t@5.3% for those aged 55 and oveThe surveyalsoshows that a significant
percentage of households intend to make greater use ivfashebcredit cards in future. This

is most eviént among households with a reference person in the lower age brackets. These
respondentappear to have a higher pragbsition than other respondemdsincrease the use

of all nonpaper based instruments. For example-tiwals of the reference personko are

in the 25-34 year bracket indicated that they intend to increase the use of online payments.
This share falls to 17.4% among households with a reference person aged 55 and over.
Similarly, while over sixty per cent of households with a refererersgn in the 284 age

group intend to increase their use of direct debits, this percentage drops markedly in
households with an older reference person. This pattern is visible across several other

payment instruments.

Chart7 alsoindicatesthat chequesre less likely to record higher usage over the next five

years, compared to debit cards and credit cards.
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The Chart lends further support to the vidvat cash usage is the most popular payment
instrument among all age groups. However, among the loagstbracket, there are
relatively smaller differences in usage acrélss variouspayment instrumentassessed
Amongst the other three age brackets which follow, that is those agétl 3554 and 55
64, usage of cash is more predominant relative t@rothstrumentsmost notably direct
debits, credit cards, mobile and online payn®ems use of the internet has increased, so too

has customer preference to use internet banking and online payments.

17



4. Amount of Cash People Carry

The Surveyalsoincludedquestiongelaiedto cash usage.

Minimum amount of Cash

One question related tthe minimum amount of cash that individuals normally carry with

them The majority of respondent$38.3%) answeredhat normally theycarryb et ween 021
and ,whbBe@20.9%) of householdgarryb et we e n U dnd(18&4) darryub2t@een

051 a a0d (seeChart 8) A further(9.5%0) ofhousehol ds car Chart&or e t
below indicates that mostindividualsin all age groupstill tend to hold an amount of cash

not e X ¢ e ddrthermpre ifi &ab also be noted that in some age brackets a small

proportion of households prefer to hold amou

Chart 8
MINIMUM AMOUNT OF CASH RESPONDENTS PREFER TO CARRY, BY
AGE GROUP™"
(percentage of households in the respective age group)
50
45
40
35
30
25
20
15
10

5

0

<25 25-34 35-44 45-54 55+
m€0 - €10 m€11 - €20 mE€21 - €50 m€51 -€100 €101 - €200 €201 +

Source: Central Bank of Malta calculations.
(1) Respondents were asked the minimum amount of cash that they prefer to carry with them.

Maximum amount of Cash

Whenasked to disclose thmaximum amount of cashatthey are comfortable caying the

majority of households 29.9%6) answered that thegarry with themb et ween 021 and
while 34.1% carryb e t w &leam d00@ndl9.®6 carrybetweenil01l a B0 (seéChart

9). The share of households holding upi0 or exceedingi200 is arond 8.0% in each

case.
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The majority of each category of respondents, excepting those agad, 28l more

comfortable with carryinge maximumamount of cash ranging e t w &Je- d100uChart 9

suggests that younger personsiacéinedto carrya smallemmount ofcash

Chart 9
MAXIMUM AMOUNT OF CASH RESPONDENTS ARE COMFORTABLE
CARRYING, BY AGE GROUP"

(percentage of households in the respective age group)
50

<25 25-34 35-44 45-54 55+

m€0 -€10 m€1] -€20 m€21 - €50 m€51-€100 €101 -€200 €201+
Source: Central Bank of Malta calculations.

(1) Respondents were asked the maximum amount of cash that they feel comfortable carrying on a daily
basis.

Comparisons show that there is no difference in the maximum and minimum amounts of cash

that people normally carry with thent can be therefore concluddédat people feel most

comfortable having in their wallets an amount of betweehl and 050.

High denomination bank notes

Respondentsvere also asked to state whethleeywer e i n possession
notes in the past twelve montt@nly 155% of household$ield G200 andi500 banknotes
(see Chart 10Among those that heldush notes, onl$.1% had a reference person who was
less than 25 year2% were between 25 and 34 years adi29.6% were between 35 and 44

years oldwhile another 2.1% were between 45 and 54 years. dltie biggesipercentage

(42.2%) constituted househadswith areferenceperson oldethan 55years
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